Several sources of today's pressure on managers in strategic decision-making are directly associated with social issues rather than traditional strategic management issues. It is believed that firms that invest in community development are more likely to operate in harmony in the society of their operations, as such reduce interference from their host community, thus leading to enhanced corporate image. Therefore, it becomes pertinent to present data to show the existence or otherwise of a relationship between community development initiatives and the firm's corporate image. This data is gotten from 336 respondents from four top oil and gas firms quoted in the Nigerian stock exchange. Responses wee gathered from the employees' of the firms, as it is believed they have first hand information on the firm's corporate social responsibility policies. The data is purely descriptive and was gotten through quantitative methods, specifically through a survey questionnaire. The questionnaire had two sections; section A contained background questions, while section B consisted of questions that were specific to community development initiatives and corporate image. The Cronbach alpha internal consistency of
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Experimental features
The researcher-made questionnaire, which contained data on community development initiatives and corporate image were completed.
Data source location
South west Nigeria Data Accessibility
Data is included in this article
Value of data
The data presented seeks to show statistics on the firm's participation in community development initiatives and statistics on corporate image.
The data carefully examines the employees' perception of the firm's commitment to community development initiative, this gives an all rounded stakeholder view, unlike other data that do not consider the perception of the firm's employees.
The data also portrays that the firm's participation in regular philanthropic activities such as infrastructure building, discourse on issues affecting host communities, providing access to credit, equity and basic banking products that otherwise may not be available to the community, promotion of poverty alleviation and sustainable development initiatives will give the society a perception that the corporation has it's interest at heart, thus leading to peace, harmony and closer ties between the corporation and its community.
Data
A total of three hundred and fifty copies of questionnaire were administered to respondents from the top four listed oil and gas firms in Nigeria's stock exchange. Table 1 below shows that 22.9% of the population of this study were from Firm 1, 27.3% from Firm 2, 27.8% from Firm 3 and 22% from Firm 4. This clearly shows that each firm for the study was well represented. The demographic characteristics of the respondents are also highlighted in Table 2 below.
Statement of test statistics
Given that the correlation co-efficient measures the degree to which two things vary together, this model correlated two variables: firm's participation in community development and corporate image in testing hypothesis two. The above Table 5 showed the statistical significance of the two variables of participation in community development and corporate image using the categorical regression. Table 6 shows the combined influence of the independent variables (regular philanthropic activities, discourse on issues affecting host community, promotion of poverty alleviation initiatives, promotion of sustainable development initiatives, financial support to host community) on corporate image (the dependent variable) of the firms. The result in Table 6 further establishes that the composite influence of firm's participation in community development did not occur by chance as it gives the F-ratio value of 94.330, which signifies the strength of the four independent variables (under participation in community development) as potent predictors of corporate image of the firms.
The result in the Table 6 shows the staff opinion on firm's participation in community development to facilitate corporate image of the firms and it reveals that participation in local or regional committees to discus issues affecting its host community is a major predictor of corporate image which has the highest beta value of (beta ¼.510, p o.005, Sig. .000) than other variables: promotion of sustainable development initiatives scaled (beta ¼.370, po .005, Sig. .000), regular community development (philanthropic) activities scaled (beta ¼.144, p o.005, Sig. .004). This means that participation in local or regional committees to discus issues affecting its host community makes the strongest unique contribution in influencing corporate image. While the financial support to host community and promotion of poverty alleviation initiatives are not statistically significant.
Experimental design, materials and methods
The data presented a quantitative research based on a descriptive research design to assess the effect of the firm's community development initiatives on its corporate image. Survey method was considered appropriate for data gathering.
The population of the study consists of the stakeholders of four (4) top oil and gas firms listed on the Nigerian stock exchange. The choice of these firms is in support of previous studies [1] [2] [3] [4] where it was statistically proffered that the study of corporate social responsibility is best situated in firms with top financial performance, as indicated by high stock price, which invariably means that the firm can carry out its economic obligations, and as such has resources to deal with social problems [5] . In total, there are one thousand, seven hundred and forty eight (1748) employees in all four firms. 350 employees were judiciously selected to partake in this research [6] . Data were collected from these organizations using an adapted researcher made questionnaire. A proportional analysis was conducted to determine the number of copies of the questionnaire to be distributed to the individual firms. The questionnaire is in two sections A and B. Section A contains background questions, section B consists of questions that are specific to the data provided, that is dimensions of firm's commitment to community development and corporate image, as it relates to information available to the employees.
The data was coded and keyed into the statistical package for social sciences (SPSS) version 22. Data was described using inferential statistical tests involving multiple regression analysis ( Table 7) .
The researchers ascertained that respondents were well informed about the background and the purpose of the research. Every respondent was entitled to the opportunity to stay anonymous and their responses treated with utmost confidentiality. Permission was obtained from the appropriate authorities in the firms where copies of the research instruments were distributed.
